Digital Advertising

adverteting will oo beyond barmer sdi on
websites. =

Daras Marie MoCracken of Bluecube says dients
easily understand the value of pay per click (PPC)
bt there’s moee 10 online marketing than this
el adone. = Clherits should alse understard the
importance of buslding thair brands onkre. FRC i
wrgartint Bt W'l got to puth the thinking &
it arvd expione 88 the other possilties
anvplabde,

Whao are the ploneers online?

Sherdy Lonwsghasee of Dhiblin-based loan says the
digital onfing market can be divided into three
parts: Digplay worth €22 milion; Search worth
€34 milion; and Classifeeds worth €15 million.
“Lets of peophe don't take into account dassfieds
2.9, & €50 house ad on MyHome, but it should
b counted as part of the orline advertising
spena. We carried out research with e-
conmultancy and the LAP1 and o you add all thnes
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Arcording 1o Loughnane the masn advertisers
orline tend Bo be financial and telecom companses.
“Wvie find that the main sdvertisers such a3 Ercam,
viodafone, A8 and Permanent T58 are looking for
accurade measurements, These companies do
a ot of busiress coline and they want 1o do
mone business online, they want to drive this
chanrwel and are therefone mone keely to advertne
oneng,”

Whale new webdines and online trends emerge all
he tirrse Lonsghnane ays umping Blindly on the

il wagon i rot redessandy the corredt thing
1o do. “Emerging trends concern clients the most
because they think ‘resw sites and trends are
coming on-4iresm Al the time and | want to be
Insecbviedd adth the Latest, However, a cladsic
waamphe of why its better to wat & whibe and
sew i the Facebook phenomsnon. Eightt months
80 it war one of the must vew Stes, now it hay
taler basck sgnificantly. s not the latest Tad
clnerits Shoupld veorry most about, i1 Aswrsing
what’s avallable aned what bt most relevance to
their brands.®

Orve sector that remsns. quite dow 1o embrace
onling advertiing is FAMCG (fast moving
cormumer goods)l. “FMCG companses will ondy
come onling when they see critical mass. Mow
that broadband penttrabon i ncreasing, food
are drink; comparats ane seeing Better numbers
arvdl decicing to po online

I Sty ey ancuitng there wall B pecldermnd
arvl Mt pretent Lowghnane g finding
quality staff & “a nightrmane because we would
litbe pood people with ten years experience
bt it's & ploneenng sector. We're among the
firs1 1o do this™. EZ

Direct Response Products
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